The Impossible Business Generator activated.
1. THE IMPOSSIBLE IDEA
“History’s Weirdest Ad Agency”

Instead of creating ordinary social media posts, you create short advertisements for local businesses
inspired by bizarre historical facts.

Example:
A local bakery gets a post:

“In Ancient Rome, bread was sometimes used as a political tool.”

Fortunately, your bakery has a much better use for bread.

Today: Buy 2 croissants, get 1 free.

Each business receives strange historical stories transformed into entertaining promotional content.
The business isn't really buying “social media management.”

They're buying weird stories that secretly sell their products.

2. THE “WAIT... THAT MIGHT WORK” MOMENT
People are constantly scrolling past:

“Happy Monday!”
“Come visit our store!”
“Special promotion!”
“Best quality products!”

But weird historical facts create a curiosity gap.
The business becomes the unexpected ending of the story.

Instead of:

“We sell great coffee.”
You create:
“In 17th-century Europe, coffee was once considered suspicious by some people.

”

Then:
“Luckily, nobody has banned this coffee shop yet.”

® Today's special: Iced Latte — 20% off.

The historical fact gets attention.
The business gets remembered.

3. THE PRODUCT
Sell a monthly package called:

The Weird History Content Pack
For one local business:
12 strange historical facts
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12 customized social media captions
12 simple graphic designs

4 promotional posts

4 “Did You Know?” posts

4 bizarre-history-meets-business posts

You could create everything with Al + basic graphic design.
The key differentiation:

Every post connects an unusual historical fact to the customer's actual business.

4. THE MONEY MECHANISM
Revenue Stream #1 — Monthly Subscription
Example:

$29-559/month
12 customized posts every month.
Revenue Stream #2 — One-Time Starter Pack

$19-$39
10 weird promotional posts for businesses that don't want a subscription.
Revenue Stream #3 — Premium Campaigns

$79-5149
A themed campaign such as:
“30 Days of Horrible Historical Food”

for a restaurant, café, bakery, or food business.

5. THE FIRST CUSTOMER

A local café.

Why?

Because cafés already have:

visually attractive products

frequent promotions
Instagram/Facebook audiences
easy-to-photograph products
customers who enjoy quirky content

You can approach one café with 3 free sample posts specifically made for them.

You're not asking:
" H H ?II
Do you need social media management?

You're asking:
“Can | make your café look like it accidentally survived 500 years of bizarre history?”

Much more interesting.
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6. THE SO TEST
Within 24 hours:

Step 1

Choose 3 local businesses:
café

bakery

restaurant

Step 2
Research 3 genuinely strange historical facts.

Step 3
Create one customized post for each business using free Al/design tools.

Step 4
Send them this offer:
“I made this weird promotional post for your business for free. If you like it, | can create 10 more.

4

Step 5
Measure:
3 businesses contacted - replies = interest = paid customer

You don't need a website.

You don't need advertising.

You don't even need a finished brand.

You need to discover whether business owners think the concept is valuable enough to pay for.

7. THE STRANGE MARKETING HOOK
“Your business has been historically boring.”
Then show examples:

A bakery:
“Bread caused riots. Your croissant hasn't caused anything yet.”

A barber:
“Victorian men had some truly questionable facial-hair decisions.”

A café:
“Coffee was once considered dangerous. Your espresso is merely financially dangerous.”

Then:
We turn weird history into advertising.

That sentence alone creates curiosity.

8. THE REALITY CHECK

Biggest reason it could fail

https://www.getly.store/store/promptoddity-mt03ovox



https://www.getly.store/store/promptoddity-mt03ovox

Business owners may think:
“Interesting, but how does this actually help me sell?”

Biggest obstacle
Creating genuinely interesting historical facts without becoming repetitive, inaccurate, or
disconnected from the business.

Risk reduction
Don't sell “historical facts.”
Sell measurable promotional content inspired by historical facts.

Test posts with actual calls-to-action:

Visit today

Order now

Limited offer

Book a table

Try the new product

The weirdness gets attention.
The offer creates the business value.

9. THE FIRST $100
Here's the simplest path.

Day 1
Create 3 sample posts for 3 local businesses.

Day 2
Contact 20 businesses.

Offer:
“I'll create your first weird-history promotional post free.”

Goal

Get:
2 customers x $29 = $58

Then offer an upgrade:
“Want 10 more posts for $49?”

If one accepts:
S58 + 549 = 5107

@© First S100 achieved.

No website required.
No paid advertising required.
No complicated software required.
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10. THE TWIST
Don't limit yourself to history.

Create a premium version called:
“The Wrong Timeline”

Every month, the business receives advertising from an alternate universe.
Example:

Local Pizza Shop
BREAKING NEWS — 1847

Scientists have discovered that pizza may actually be a form of time travel.
Unfortunately, the only way to test the theory is to order another slice.

Or:

Barber Shop
YEAR 2089

Archaeologists discovered evidence that humans once had hair.
Historians believe it disappeared because everyone discovered this barber.

Now you've transformed the business from:
“weird history content”

into:
an entire fictional advertising universe.

And THAT is where the idea becomes much harder to copy.
The core business isn't social media management.

It's turning ordinary businesses into characters inside strange stories.
That's crazy...

but | actually want to try it.
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