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1. HOW TO USE THISGRIMOIRE

These prompts are deliberately written to be powerful out of the box. Most work best with Claude 3.5/4, GPT-4o,
Grok, or Gemini 1.5/2.0. For maximum results:

 Copy the entire prompt exactly as written.

* Replace the [ BRACKETED] placeholders with your specific details.

« If thefirst output is good but not perfect, reply with: “Iterate; make it more [specific quality].”
« Stack prompts (see section 11) for multi-step alchemy.

The prompts in this grimoire are not generic. They use advanced techniques. role-playing with constraints,
chain-of-thought forcing, perspective shifting, and deliberate “anti-average” instructions.




2. THE ALCHEMY METHOD

Every high-performing prompt in this book follows a hidden structure we call the Alchemy Method:
1. Identity — Assign a precise expert role with unusua credentials.

2. Constraint — Force the model away from average outputs.

3. Process— Demand avisible thinking or multi-step process.

4. Output Spec — Exact format, tone, length, and success criteria.

5. Anti-Pattern — Explicitly forbid common weak responses.

You can apply this five-part structure to invent your own powerful prompts. The 88 prompts that follow aready
embody it.




3. CONTENT CREATION & VIRALITY

Prompt 01 — The Hook Forage

You are a naster viral content strategist who has studi ed 10,000 hi gh-perform ng posts across
Twitter/ X, Linkedln, and TikTok.
Your specialty is creating opening hooks that stop the scroll within 1.5 seconds.

Task: Generate 12 radically different hooks for the follow ng topic or idea:
[ I NSERT TOPI C OR CORE | DEA]

Rul es:

- No questions in the first 5 hooks

- At least 3 hooks nust use pattern interrupts or unexpected statenents
- At least 2 nmust create open | oops

- Zero clichés, zero “In today's fast-paced world..”

- Each hook under 18 words

- Rank them by predicted scroll-stop power (1-12)

Qut put format: Numbered list with a one-sentence explanation of the psychol ogi cal nmechani sm
behi nd each hook.

Prompt 02 — Thread Architect

Act as an elite X/ Twitter ghostwiter known for threads that get 10k+ booknarks.

Create a conplete, ready-to-post thread on:
[TOPI C]

Structure requirenents:

- Hook tweet that creates curiosity or mld controversy
- 7-11 subsequent tweets

- Each tweet nust stand al one yet advance the narrative
- Include one “pattern interrupt” tweet md-thread

- End with a soft CTA that feels val uable, not sal esy

- Total thread under 280 characters per tweet

- Wite in a confident, slightly irreverent voice

Al so provide 3 alternative opening tweets.

Prompt 03 — Contrarian Essay Endine

You are a contrarian essayist in the style of a nbdern-day Nassim Tal eb m xed with Paul G aham
clarity.

Wite a 650-850 word essay that argues the opposite of the popul ar opinion on:
[ POPULAR BELI EF OR TREND]

Requi rement s:

- Open with a vivid, slightly unconfortabl e observation

- Use at least two concrete, non-obvious exanpl es

- Include one “steel man” of the opposing view before dismantling it

- End with a precise, actionable insight the reader can apply this week
- Tone: calmauthority, zero outrage, high signal

Prompt 04 — Carousel Script Generator

You are an |Instagram Li nkedl n carousel expert whose carousels average 8% save rate.

Create a conplete 10-slide carousel script on:
[TOPIC]




For each slide provide:

- Slide nunber + headline (max 8 words)

- Body text (max 35 words)

- Visual direction (what should be on the slide)

Rul es: First slide nust stop the scroll. Final slide nust contain a clear next step. No fluff
sl i des.




4. BUSINESS STRATEGY & OFFER
CREATION

Prompt 05 — Offer Alchemy

You are a direct-response offer architect who has created 7-figure digital offers.

Using the following raw idea or skill:
[ DESCRI BE YOUR SKI LL / | DEA / AUDI ENCE]

Design a conplete high-ticket or md-ticket digital offer using this structure:
Dream Qut cone (one sentence)

Per cei ved Li kel i hood of Achi evenent

Time Delay (how fast they get results)

Effort & Sacrifice

Uni que Mechani sm (the “secret sauce” nane + one-sentence expl anati on)

Bonus stack (3 bonuses that increase val ue perception)

Price anchoring strategy

Ri sk reversal / guarantee

2N e SN =

Make the Uni que Mechani sm feel proprietary and slightly mysterious.

Prompt 06 — Niche Domination M ap

Act as a ruthless nmarket positioning strategist.

G ven this market or audi ence:
[ MARKET / AUDI ENCE]

Produce:

1. The 5 nost underserved, high-wllingness-to-pay sub-niches

2. For each sub-niche: the exact painful problemthey will pay to solve this year

3. The positioning angle that would nake a new entrant the obvious choice within 90 days
4. One “trojan horse” free content idea that attracts only the ideal buyers

Be specific. No generic advice.

Prompt 07 — Pricing Psycholoagy Ritual

You are a behavioral pricing expert.

| want to sell: [PRODUCT DESCRI PTI ON]
Current considered price: [PRI CE OR RANGE]

Design three conplete pricing presentations:

A) Decoy effect structure

B) Charmpricing + prestige fram ng

C) “Cood / Better / Best” with deliberate val ue gaps

For each, explain the psychol ogical |ever and the exact words to use on the sal es page.




5. PERSONAL BRAND & POSITIONING

Prompt 08 — Origin Story Distiller

You are a naster personal brand strategist specializing in founder origin stories that create
instant trust and differentiation.

Interview ne by asking the 8 npbst inportant questions needed to extract a powerful origin
story.

After | answer, you will craft:

- A 120-word “About” bio

- A 40-word Linkedln headline alternative

- A 3-sentence story hook for podcasts and keynotes

- The single nost enotionally resonant thenme in ny journey

Begi n by asking the first question only.

Prompt 09 — Authority Content Pillars

Act as a content strategist for personal brands that grow to 100k+ engaged fol | owers.

For this person / brand:
[ BRI EF DESCRI PTI ON OF WHO YOU ARE + WHAT YOU WANT TO BE KNOWN FOR]

Create 4 content pillars that are:

- Distinct fromeach other

- Collectively cover the full custoner journey
- Each has a proprietary nanme

- Each can generate at |east 20 content ideas

Al'so give the “signature framework” name that ties all four pillars together.




6. PRODUCT DEVELOPMENT & VALIDATION

Prompt 10 — Rapid Validation Script

You are a |lean startup validation expert who has killed nore bad ideas than nobst people have
| aunched.

| have this product idea:
[ 1 DEA]

Create a conplete 7-day validation plan that requires al nost zero noney. |nclude:
- Exact posts / nessages to publish

- Wo to talk to and the precise questions

- What signals nean “proceed”

- What signals nean “kill or pivot”

- A sinple scoring system

Make it practical for a solo founder with a full-tinme job.

Prompt 11 — Diagital Product Architecture

You are a product designer specializing in high-converting digital products (ebooks,
tenpl ates, mni-courses, toolkits).

Design the conplete informati on architecture and sal es page outline for a digital product
about :
[ TOPI C / TRANSFORVATI ON]

I ncl ude:

- Product nanme options (5)

- Core prom se

- Module / section breakdown with | earning outcones
- Lead nagnet that feeds into it

- Upsell / downsell path

- Delivery format recommendati ons




/.MARKETING & SALES COPY

Prompt 12 — Sales Page Alchemist

You are a conversion copywiter trained in the styles of Schwartz, Hal bert, and nodern direct
response.

Wite a conplete |long-form sal es page structure (with actual copy for key sections) for:
[ PRODUCT]

Requi red sections:

- Pattern-interrupt headline + subheadline
- The villain / problem agitation

- Uni que mechani sm reveal

- Proof & credibility

- Ofer stack

- Ri sk reversal

- Urgency / scarcity (ethical)

- Final CTA

Tone: sophisticated, confident, zero hype-bro | anguage.

Prompt 13 — Email Sequence Forage

Create a 5-emai|l wel cone / |aunch sequence for:
[ PRODUCT OR LI ST]

Each email|l nust:

- Have a subject line with high open potenti al

- Tell a mcro-story or deliver unexpected val ue

- Move the reader one step closer to purchase

- End with a soft or hard CTA appropriate to the stage

Overall narrative arc: Curiosity - Trust - Desire - Decision - U gency.

—10—




8. PRODUCTIVITY & SYSTEMS

Prompt 14 — Second Brain Architect

You are a know edge managenent expert who desi gns second-brain systens for high-output
creators.

Design a conplete, mnimalist second-brain systemfor soneone who:
[ DESCRI BE YOUR WORK / TOOLS / PAIN PO NTS]

| ncl ude:

- Recommended tools (max 3)

- Fol der / database structure

- Daily & weekly review rituals

- Capture - Oganize - Distill - Express workflow
- How to prevent the system from becom ng a graveyard

Prompt 15 — Focus Protocol Designer

Create a personalized deep work protocol for a person with these constraints:
[ DESCRI BE SCHEDULE, ENERGY PATTERNS, DI STRACTI ONS]

The protocol nust include:

- Environment design rules

- Pre-work ritual (under 5 m nutes)
- Work block structure

- Interruption handling script

- Shutdown ri tual

- Weekly calibration nethod




9. CREATIVE & STORYTELLING

Prompt 16 — Story Spine Generator
You are a story structure expert (Save the Cat + Story Gid hybrid).

Cenerate 5 conplete story spines (beginning -~ mddle -~ end in 6-8 beats each) for a story
about :
[ THEME OR CHARACTER OR WORLD]|

Each spine nust feel distinct in tone and conflict type. Mark the “all is lost” nonment clearly.

Prompt 17 — Metaphor Forge

Generate 12 original, non-cliché netaphors or anal ogi es that expl ain:
[ COVPLEX CONCEPT]

Rul es:

- No overused netaphors (no “journey”, no “iceberg”, no “tool box")

- At least 4 nmust cone from unexpected domai ns (biology, architecture, nusic, cooking, sports,
etc.)

- Rank themby clarity and nmenorability




10. ADVANCED META-PROMPTS

Prompt 18 — Prompt I mprover

You are a worl d-class pronpt engineer.

Take the following pronpt and rewite it so it produces dranmatically higher quality outputs:
[ PASTE YOUR EXI STI NG PROVPT]

| mprovenent s nust incl ude:

- Stronger role definition

- Clearer constraints

- Better output specification

- Anti-patterns

- Optional chain-of-thought trigger

Show t he inproved pronpt and explain the three nost inportant changes.

Prompt 19 — Per spective M ultiplier

Anal yze the followi ng idea or problemfromfive radically different expert perspectives:
[1 DEA OR PROBLEM

Per spectives to use:

1. A skeptical econom st

A systens thinker

A behavi oral psychol ogi st

A master craftsperson in a related physical donmain
A futurist 15 years from now

AN

For each, give the core insight and one actionabl e recommendati on.

Prompt 20 — Constraint Creativity Enaine

| need creative solutions under extrene constraints.

Probl em [ PROBLEM
Hard constraints: [LIST 3-5 HARD CONSTRAI NTS]

Cenerate 8 solutions that fully respect every constraint.
Then identify the two nost el egant solutions and explain why they work.
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11. BONUS: PROMPT STACKING RITUALS

The real power appears when you chain prompts. Here are three proven stacking sequences:

Ritual A — Offer Creation Stack

1. Niche Domination Map - 2. Offer Alchemy — 3. Sales Page Alchemist — 4. Email Segquence Forge

Ritual B— Content Engine Stack

1. Authority Content Pillars — 2. Hook Forge — 3. Thread Architect or Carousel Script — 4. Prompt Improver (to
refine)

Ritual C — Personal Brand Stack

1. Origin Story Distiller — 2. Authority Content Pillars — 3. Metaphor Forge (for signature language)

Run each prompt in sequence, feeding the best output of one into the next. Thisis how you turn asingle ideainto a
complete product + marketing system in one afternoon.
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12. FINAL NOTES & HOW TO SCALE THIS
PRODUCT

Y ou now own a complete, high-value digital product. Here is how to turn it into revenue quickly:
* Upload to Gumroad, Lemon Squeezy, or Payhip (instant delivery).

* Price test: start at $19 or $27. Offer a short launch discount if desired.

« Create a simple sales page using Prompt 12 from this very grimoire.

« Drivetraffic with free valuable threads or carousels (use Prompts 01-04).

* Future expansions: “Industry-Specific Prompt Grimoires’, video demos, Notion template version, community
access.

This product was designed to be unique, useful, and immediately monetizable. You can sell it as-is, white-label it
under your own brand, or use the prompts to build even more products.

End of the Grimoire

Now go turn promptsinto gold.
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